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Disclaimer @

= The contents of this presentation hov@‘been independently prepared.
= | have no conflict of interest to dlge?}’ose

= | will receive a honorarium fo@ﬁs presentation.
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Narcissism... @
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= ‘excessive interest in or admiration of@neself and one's physical
appearance’ (Oxford Ionguoges)

= Selfishness, involving a sense o%«’e?whﬂemen’r a lack of empathy, and a need
for admiration, as choroc’reré@'\g a personality type (psychology)

= Narcissism is @ personoll’%‘%}yle characterized by an excessive
preoccupation with o@@’self and a need for admiration, often to the
detriment of others s&con manifest as a grandiose sense of self importance,
a lack of empoﬂl%\ond an entitlement to special freatment. (Al)
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= Grandiosity QQ}
2
= Need for admiration Q&%
= | ack of empathy \?3\"
00
= Entitlement s\‘@
= Exploitative behovio%\g@
=  Arrogance &c}\\
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Narcissistic Personality Discgﬁ%ler (DSM V)
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= Pervasive pattern of grandiosity in fantasy or bel@n lour, need for admiration, and lack of
empathy Q
= Features are present in a variety of con’rex{@b
w» Criteria: 6\9

» Grandiose sense of self—impor’ronceo&
= Fantasies of unlimited power, su&’g’@ss, brilliance, beauty

= Belief that they are special /3@!que
= Requires excessive odmir@%n
= Sense of enfitlement Ké\e
= |nterpersonally ex%ﬁcﬁve
= |Lacks empo’rhK\O(b
= Envious of o{ﬁgrs / believes others envious of them
- ArrogonoQ\\”
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» Self esteem is fragile and they are vu@éroble to crificism
= Estimated prevalence ranges froga?d% to 6% in community samples

= May impart unrealistic sense Q@rondlosﬁy beauty or talent to their children
— increases risk of disorder Q\egelopmg in children (nature vs nurture)

= Susceptible to depress@becouse of their fragile self esteem
= |nterpersonal dlfflcuLﬁ%s occupational problems, rejection, loss

= Comorbidity WITB\STheI’ cluster B personality disorders / traits
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The ‘rise’ of narcissism @@
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= Narcissism has become a defining fe@d‘ure of the modern era. (1)

%
= The 1970's were referred to as ’th@"‘Me’ decade by American journalist Tom
Wolfe. @.\9

X
= Christopher Lasch (Ameriggo‘\'his’rorion and social critic) explored the rise of
narcissistic entitlement ou@&decodence in ‘The culture of narcissism’.

X : : .
= Narcissism came to Q@>off|C|oIIy recognized in psychiatric symptomatology
and categorized %so’% disorder. (DSM Il 1980)
.
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= |n individualistic cultures narcissistic sg@?es are higher when compared to
cultures that have a more collec’riéeﬁhc outlook. (2)

= The question that arises is wheﬂg@r modern capitalistic, individual-centred
societies are fostering norcissii‘m and whether sociocultural changes are
central to increasing ncrg@sm? (2)

= |n individualistic cul’rur@s&the presence of narcissistic expression has become

more frequent. O
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= The endorsement rate for the s’ro’rzggg»\gf“l am an important person” has
A

increased from 12% in 1963 to 77—@ n 1992 in adolescents (2)
\

= |n more recent publications Th%\%nguoge used tends to reflect a more self-
centred approach. “I" and (‘}&e” are used more frequently than “we” and
HUSH. (2) $&Q

» Self-esteem (global @\g@@bofion of self) is related to narcissism.

R A\ : : -
= However, norasswgﬁdﬁferg from self-esteem in domains such as origin,
development, penotype and consequences.

O
» The en’ri’rlem\g&\’r, exploitation, sense of superiority and negative view of
ofhers is Qg%\seen in someone with a healthy sense of self.
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Healthy self-esteem... &
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Healthy self-esteem involves a vigWw of self that is positive and realistic. It
encompasses both strengths c{@ weaknesses. The individual has realistic

expectations for ’rhemselves@nd others.
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Grandiose and self-serving beha\v@urs may be understood as enhancing an
underlying depleted sense o]‘g\e and are part of a self-regulatory spectrum of
narcissistic personality functigning. (1)







Communication... <@

Oral communication -> QQ’

Radio -> o\?ff
e

DS

\3@’ Print Media ->

Television ->

A Online Media
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» Casale S et al found in a systematic | Srature review that narcissism may be
involved in problematic facebookde. This effect may not be consistent
across different social media pIgﬁ%rms.(S)

N . <. ] : - »
= Communal narcissism is a grandiose manifestation of narcissism. Individuals
high on communal norcisgi&n value grandiosity and power in a communal

domain. (3) \,)@
= Various social medi&%lo’rforms provide the mechanism to command an
audience. &6\
O
= Socidal medio,gi@s revolutionized accessibility to a large number of people.
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Communal narcissism shows a stron %TIOHShIp with social media use.
There is a preference for a visual @%’rform such as Instagram (Tiktok2<¢)
A visual format may have a st{@.hger appeal to narcissism.

However, sharing con’rent\‘Won’rmg validation and quality ratings were
prominent for text- bosQ ites as well.

e\ (4)
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= There has been an increasing focus Qﬁlndividuolism and creating a

personal brand. @@9
\

= Social media has greatly increg’%d the ability to monetise a personal

X
brand. Oo

» A desirable or perfect or).kﬁﬁ\e brand may command more followers /
subscribers. This franslgi&s to greater income. There is therefore an incentive
to have a curo’red,g@%lished image online in order to remain desirable.

\

= Reward drives ogline activity.
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The prevalence of narcissism Curren’r@on be described as a ‘cultural
pandemic’. @@

\
This is a metaphoric use of pog@emic’. It emphasizes the prevalence of
narcissistic attitudes and beg&wours

It is also important to rec@gnlze the impact of modelling behaviour on what
is perceived and segr@% enhance a personal brand.

N\
Technology has i Q%}éosed accessibility to information and the pace at
which this is conéUmed
There is @ co@%’ron’r demand for bigger and better.
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Legacy: The long lasting irrg@&(:)cf of...a person’s life. (Oxford Languages)
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Shelley’s ‘Ozymondios’...(y
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= Uses the statue of Rameses Il as a syratol of the ephemeral nature of power

and the eventual decay of even ’r@e grandest monuments of self-

importance. .\9\

= |t reflects the themes of vcn&&*ond the fleeting nature of human

achievements. $~\x
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The fallen statue of Rom%ges |
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What fuels the narcissistic iﬂrome
s\@
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= The need to be remembered Q@‘(Q

= The reward -> positive feedbock@

» Careers moy be based on @ si?g"ngly narcissistic drive. Livelihoods depend

on ‘more’ and ‘better’. \Qo
N
= There is a need to rem%n relevant.

» Celebrity culture on@%erfecﬂy manicured public images drive the need 1o
emulate and be Gﬁ?smble
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Pandemic... R

= "o widespread occurrence of an inf%f}IOUS disease over a whole country or
the world at a partficular time @@%

: \
= Widespread occurrence?¢ @.\9

M . " 0\'
= |nfectious disease? e
N
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“Whoever loves becomes humbL@f\‘Those who love have, so fo speak, pawned
a part of fh@@‘%arcissism.” (Sigmund Freud)
DS
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